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Having Conversations That Matter
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Presenter Notes
Presentation Notes
Context for good Conversations.  Ask the audience: what kind of questions they usually get
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Conversations...

...are necessary
...can be difficult

...should be collaborative (to avoid ableism)
...require candour (as well as duty of care)

...Can cause unconscious avoidance




Drivers for community enhancement

e By 2030, adult onset hearing loss will be top 10 disease burden in UK (WHOQO). The psychological impact on this
cannot be underestimated. A failure to act by 2050 will be costly in terms of health and well being of those
affected.

 Counselling and psychological support to be considered (CIICA Living Guidelines, Consensus Recommendation 7)

 An estimated 1.2 million adults in the UK have hearing loss severe enough that they would not be able to hear
most conversational speech (RNID)

e Studies indicate that there is a link between hearing disorders and cognitive impairment (Bisogno, A et al, 2021)

 Those with hearing loss face a high level of discrimination, which means reduced opportunities (NHS England,
2017).

89% reported significant social and personal problems as most common impacts of hearing loss (ClearLiving, 2020)

 58% reported that their relationships had suffered as a result of their hearing loss with many reporting their
partners had left them (ClearLiving, 2020)

This document is part of a presentation and is incomplete without oral explanation. © MED-EL



What people are saying...

Family experience of therapy
(n=46)

87% had not been offered
therapeutic counselling.

For those who received
therapeutic counselling, 100%
found it beneficial.

For those who did NOT receive
therapeutic counselling, 92.5%
thought it would have been
useful had they been offered
it.

Focus group with TODS and
EdAuds (n=16)

75% = there is a definite a
need for the provision of
therapeutic counselling.

25% = there is nowhere for
families | support to go to
for therapeutic counselling.

88% expressed an interest
in learning counselling skills
to better support others.

TODS at IAD Liverpool
(n=11)

100% believed that families
they were support could
benefit from therapeutic
counselling.

91% expressed an interest
in learning counselling skills
to better support others.
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Back to having
those
conversations
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Context really
IS everything
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Frame of
Reference

Frame of Reference Model
Jacqui & Aaron Schiff, 1975

Place of birth/
early childhood

Hobbies/

interests

Mental
health

Work

Gender

Further
education

Socio-economic

background

Cultural influences

Sexuality

Education

Aspirations

Spirituality

Likes/
dislikes

Disability

Chronic
iliness

Family situation /
size etc.
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A Good Place To Start

3 Magic questions

What kind of

What do support do
What would you think

you know? ,
you like to would help?

know?
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A community and support network for
hearing implant users, potential users
and their family members

hearpeers.medel.com/en_gb
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ThreeSimpleSteps

Cochlear Implants
A Candidate Pack for Adults
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Cochlear Implants
A Candidate Pack for Children
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VIRBRANT SOUNDBRIDGE

Middle Ear Implant System
A Candidate Pack for Adults
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VIRBRANT SOUNDBRIDGE

Middle Ear Implant System
A Candidate Pack for Children

ThreeSimpleSteps @2 3

BONEBRIDGE

Bone Conduction Implant System
A Candidate Pack for Adults

ThreeSimpléSteps@2 3

r—
MED®EL

AL AN TR

BONEBRIDGE
Bone Conduction Implant System
A Candidate Pack for Children
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This document is part of a presentation and is incomplete without oral explanation.

Candidate Brochures
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Presenter Notes
Presentation Notes
BCIG – Three Simple Steps
Introduced in April 2023, the candidate brochures simplify the decision-making process for patients by breaking down key information into three steps:
Step 1 - The Implant
Step 2 - The Audio Processor
Step 3 - The Connectivity Devices
These brochures not only provide an overview of the benefits and features of MED-EL’s hearing implants, audio processors, and connectivity devices but also highlight the support and services available at every stage, before, during, and after a patient receives their implant or system.
Developed by a colleague with firsthand experience of single-sided deafness, the brochures reflect a deep understanding of the patient journey. Input from our Hearpeers mentors, who are implant users themselves, or the parents, carers, or loved ones of implant recipients, ensured that the brochures were thoroughly “road-tested” before publication.
The brochures, available for all MED-EL hearing implants and systems, have now been translated into six additional languages. Thinking about the environment, and for patients and clinical partners who prefer digital access, they can be easily downloaded from our website or accessed by scanning a QR code provided on a leaflet in the clinic.
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Here to Help

Nicola Pestana Stuart McNaughton Allison Derbyshire
Hearpeers Manager, UK & Ireland Registered Psychotherapist Awareness & Engagement Executive
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MED-EL's Cochlear Implant Eco-System

The Patient Centred Pathway For Best Hearing Outcomes

Candidacy & . Precision Tools { Anatomy Baseq Community#
Pre-Operative

for Fitting Y Patient Care
Your Surgery

Referral

Support Assessment

1. Indiwvi.'ralised Support 2. OTOPLAN 3. OTOARM & OTODRIVE®* 4. MAESTRO 11 5. .o ...udlised Care

‘@ ReDi App

@ HearCare App

2irectCare

*OTODRIVE is a product of CASCINATION AG developed in close collaboration with MED-EL. CASCINATION AG is the legal manufacturer of OTODRIVE. MED-EL is the
exclusive distributor of OTODRIVE. For compatible devices, refer to the relevant instructions for use. All devices are sold separately.
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